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Poshmark Company Reduced Revenue
Poshmark topped the estimates of financial report sales that have got achieved in 2021. The online sale of second-handed clothing has been significant. The sales of clothing tumbled more than 12% in after-hours trading. Most people reduced the purchase of clothes because of tighter COVID-19 restrictions. The reduction of revenue occurred at Poshmark Company because people from different countries behaved differently. Strong market growth got received in Florida where customers search for Poshmark to make purchases of clothing. The company got affected by the loss received on December 31st, 2020. The loss of $14.75 million that consisted of $1.20 per share took place earlier. The climb of revenue from $54.74 million to $69.32 million got recorded the earlier year (Chakravorty, 2020). They’re got limited restrictions on the performance of businesses with COVID effects still commencing. The platform of Poshmark Company got reviewed by analysts. They concluded that COVID-19 have affected the business of the organization. 
Non-Gaap Financial Measures
Creation of consolidated financial statements that are following the United States generally accepted accounting principles (Black & Christensen, 2018). The laws assist in ensuing securities get promoted in the growth of Poshmark Company. The use of adjusted EBITDA as a non-GAAP financial measure gets defined in understanding different concepts. Stock-based compensation, interest income, and provisions for income taxes get attributed to participating securities (Ahmar, 2021). The adjusted EBITDA provides useful information that investors can use in evaluating the results of Poshmark. The overall understanding of performance can get achieved through determining the operating results (Chakravorty, 2020). Making comparisons of operating performance can get made by EBITDA to design prospects of Poshmark Company. Greater transparency of activities conducted by Poshmark would achieve the information of increasing company sales. Also, the use of free cash flow gets calculated as net cash provided by operating activities. It gets less the net cash used to purchase the property. Free cash flow is an important factor that Poshmark Company uses to determine its business performance. It gets used in measuring the amount of cash generated by the organization. 
Success and Failures of The Company
The success of Poshmark Company got produced because of the increased customer loyalty. Most of the activities that got performed at the company helped in attracting consumers.  Foremost, its success stems from its specific transformational inclination on content. It surrounded its loyal customers with stories as well as characters around its brands. It helped the company to effectively engage the consumers and develop newer innovative product lines that appealed to them (Singh, 2020). The target population of the company consists of people from ages 25 to40. Thus, the company had focused on understanding what its targeted audience required. Designing technologies that assist consumers to choose the kind of clothes they need was efficient. In so doing, it had recognized the factors that motivate the purchasing of clothes. Provision of gifts to purchasers increased the number of more customers. Contrarily, the company made failures that affected its business performance. Primarily, it never created many branches to help in reaching most consumers. Limited branches made it hard for people from other continents like Asia and Africa to make clothing products purchases. Attracting people from various continents would get managed through the use of many branches (Bai et al., 2017). Limited branches prevented most people from engaging in the purchase of clothes from their online websites.
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The users living major cities of the United States get represented by the deep blue. They account for 26% of the population making purchases on Poshmark Company website. 
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How consumer discover new brands
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Sales made by Poshmark over the years
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Poshmark Median Salaries
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Total visits made by consumers per month
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Twitter engagement of Poshmark Company
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Poshmark Company interest over time
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Poshmark Online and social media presence in the last six months
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Revenue made competing firms
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Net income made competing firms
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Market Cap history of the companies
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Capital raised by Poshmark Company since its operation
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Poshmark Market Position
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Poshmark website traffic
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Poshmark Market Cap History
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Interest over time
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Poshmark Capital Raised
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